
Open your
gateway
to Lapland
Kittilä Airport is the easiest route
to the heart of Lapland



The future of 
travel awaits
you here

We see a growing interest in Lapland's
summer and autumn.  According to 
research, the future traveller is less
interested in urban areas, but
values spacious destinations close to 
nature with good services.
Lapland really meets the expectations
of the future customer.
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The best memories
are made above
the Arctic Circle
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Safe and secure
traveling in 
amazing arctic
phenomenon
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Say hello to 
sustainable travel
• Sustainability in core – ecological and social –

mitä tästä?

• Levi resort and Ylläs resort are committed to 
the SustainableTravel Finland (STF) program, 
which helps tourism professionals make more
sustainable choices when preparing travel
itineraries in Finland.
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Easy soft 
adventures
with good
services

Hiking and trekking, biking, horse back
riding, fishing, river rafting or canoeing, 
golf, cycling (cycling tourism is 
growing, new products coming)

Climate is perfect for outdoor sports
as it is not too hot. Midnight sun
allows you to enjoy activities 24/7 
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There is 
something going
on all the time
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Alueella on 
paljon 
tapahtumia 
kesäkaudella! 
Lisää suunnitellaan koko ajan, 
varmistuneita ovat mm.
• Hiljaisuus-festivaali 06/2023
• Ylläs Outdoor Week 07/2024

• NUTS trail run

• Levi Bike & Outdoor Fest 07/2024
• Midnight sun MTB enduro, Downhill race, 

Bike Fest for kids & Levi Extreme Triathlon

• Ylläs-Levi MTB 07/2024
• Solekko Fest 08/2024
• Ruska marathon 09/2024
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Kittilä 
Airport
KTT

• Avattu liikenteelle 1979
• Siirrettiin ilmailuhallituksen (Finavia Oyj) hallintaan 1982
• Yksi kiitotie 2500 m
• 12 seisontapaikkaa lentokoneille asematasolla

• 14 lähtöselvitystiskiä

• Saavuttanut Sustainable Travel Finland -merkin.
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Kittilä area is 
a vibrant hub
• Established car testing industry

• The biggest gold mine in Europe, 
1100 workers

• 500 000-600 000 € travelling budget per year

• Several new hotel projects on 
municipalities’ land plan

• The third busiest airport in Finland

• Pallas-Ylläs National Park – the most
famous national park in Finland

• Development of Norbotten area
(80 km from our area)
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The
destination
you’ve been
looking for

• We are working closely withVisit Finland and other
destinations at Lapland to promote summer and autumn

• Project includes PR and media operations, marketing
campaigns and sales runs

• Target markets: Germany and the Netherlands

• This year budget will be 600 000 €
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PR and media annual
targets 2023

KPI Target 2023 
Germany

Target 2023 
Netherlands

Number of Stories Produced 150 60

Visibility Score 60% 55%

Brand Building Effect 75 milj. 40 milj.

Media Tours (number of journalists/influencers) 20 12

1. The averageVisibility score talks about the attention e.g. an article can be expected to get

2. Brand Building Effect is an estimate of the number of media consumers that have seen the article

3. The targets only consider Germany and The Netherlands markets. Organic coverage is not
measured
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Sounds good! 
Any questions?
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Strong local organisations at your service

VisitYlläs

KATI VEHMAS  |  CEO

kati.vehmas@yllas.fi

Tel. +358 40 512 7203

Visit Levi

SATU PESONEN  | CEO

satu.pesonen@visitlevi.fi

Tel. +358 40 820 94 19
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Ready to board the
future of travelling?
See you soon!
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Päivitettävän 
grafiikan 
automaattityyli 
sekä värit 
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Category 1 Category 2 Category 3 Category 4

Series 1 Series 2 Series 3 Series 4

Kuvaavaa tekstiä tarvittaessa
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